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Media’s Role in the Digital Ecosystem

Paid media sits alongside owned and earned channels
within a brand’s digital strategy

Advertising
SEM

¢ \ ) Display
[\ [ ) Programmatic
[ TV/OTT

Social
Influencers

' Digital Properties
Websites

Mobile App
Content

Sharing
Reviews Blogs ——
Mentions Organic Social
Repost Email
Shares

News



Media’s Role in the Digital Ecosystem

Paid Media is leveraged to achieve a variety of goals within
the conversion funnel

Top of Mind Awareness
Messaging:

ATV | CTV | OLV | Social | High Impact Display Brand positioning/promise

KPI:
Brand Awareness

Consideration Messaging:

Educational and engagement

OLV | Display | Social | Non-Brand Search

Influencer KPI:

Engagement, site traffic

Acquisition Messaging:

Offer and acquisition

Search | Display
Affiliate
Social

KPI.
ROAS, conversion, ROAS
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Media Channels 101

The traditional television commercial has
grown to fit evolving streaming trends

Description

Sellers /
Platforms

How it works

Placements

ATV CTV/OTT

\ 4

OLV

Television streamed through the internet.

Traditional linear television . .
Either through a device or app

I3 2 B Roku Prwsug

Publisher Direct or Streaming Device

LY
CONK’:AST Bloomberg NBC CI\M

Publisher Direct or Provider

Direct Deals Direct Deals

} lm! .
- (11 SROMISED

“ENOUGH LATELY

OU’ ROMISED
# ENOUGH LATELY

B

Video hosting service. Media in this
channel can be both paid and organic

3 YouTube CONDE NAST (5 (D

Publisher Direct, Open Auction via DSPs, PMPs

Open Auction




. Display
Media Channels 101 -

Banner ads can be purchased via the open auction or "
direct, depending on desired placements and publisher === &

Display Programmatic

Description Closed network online publisher ad space Open auction online publisher ad space
Sellers / CNN Bloomberg =S5 CONDE NAST | (5 O theTradeDesk wim @ verizon’
Platforms Publisher Direct E DSPs

How it works Direct Deal Open Auction, PMPs

iresUptste SEPSO0Futures Amaton Assle Boeing Facehosk Mioossh Teds Stwbucks Alhatet Glead Diney EanngsWitch Uber BrsiohMyers NorwegianCruleLine

Opinion: What investors
should do if they think the
stock market is in a bubble,
according to the folks who
wrote the book on bubbles

Placements

LIVE: Syracuse battles
Virginia in ACC tourney

technolog)
v track your steps
24 14

EfTRADE

Get started




Media Channels 101

Social media, paid and organic, leverages its
native quality to attract and engage users

Paid Social Organic Social
Description Social media that is distributed via paid Social media that is distributed vis
promotion 5 owned/organic post

Sellers /

Platforms £l E OO B O rewr £l @ @ E B O redi

How it works Open Auction

Tweet

€
@ CBS Sports @
BESOG

THE REJECTION AND THE HAMMER

Placements

-~ N
1 Me

My contribution -
”ﬁ. Ao

Qv
d by jasmine_lt!




Media Channels 101

Paid search reaches highly interested prospects v
In both the consideration and acquisition phase

Description

Sellers /
Platforms

How it works

Placements

10

Branded Search

Non-Brand Search

Consumer search query directly includes

company name

G bBng @

Open Auction

449,000 resuilts (0.52 seconds)
Ad - https://us.etrade.com/ ~

E*TRADE® - Limited time offer - Use code: BONUS21
Get 5600 e'.'uwyo.\ nd fund al unt. Let's get started today. W
helping yo! gt fmvowﬂow), dﬂa< g1 sy to get started

e all about

Consumer search query does not include
company name but includes product or related
industry topic

G bBng @

Open Auction

Ad - us.etrade.com/

E*TRADE® - Official Site - Start investing today

Investing doesn't have to be co

mplicated. EXTRADE helps make it simple. See how. Financial

nts. Educational resources. 24/7 customer support

Open an Account
Choose the account that w

ose the U at works
best for you, in about 10 minutes

Trade
Buy, sell, track the market,
Discover our investment products

More than just trading
Whether it's savings or retirement
we can help w/ your financial goals



Affiliates & Influencers leverage trusted consumer ™™ v
relationships to educate & convert prospects

Affiliate Influencer

Description 3rd party company or individual that Endorsement styled social media marketing served

markets your product or brand at a cost ! by individual considered expert within their niche
Sellers / :N nerdwallet P Celebrities, Social media influencers
Platforms |

Commonly Review Focused Publishers

How it works CPC or Bounty (Cost per conversion) Direct deals

Compare to Similar Brokers

A" FIRSTRADE E¥TRADE [3) Ameritrade
b & 8 & 4 L & & &) L e & 8 & ¢
Nerdwallet rating ® NerdWallet rating @ Nerdwallet rating ®
Placements

$0 50 $0

ACCOUNT MINIMUM  ACCOUNT MINIMUM  ACCOUNT MINIMUM | / mn "Ews‘ A
20 30 0 FROM SHAKE SHACK

nnnnnnnnn F— F—

Up to $200 Get $600 or more None
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Media Resources




Resources

Advertising platforms offer resources and courses to
educate SMBs and media professionals

Facebook Blueprint Amazon Advertising Learning Console
* Facebook * Amazon DSP

* |nstagram * Amazon Search

 WhatsApp

Google Ad Certification
* Search

* Display

* Shopping

* Video

* Apps

* Measurement
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https://www.facebook.com/business/learn
https://support.google.com/google-ads/answer/9702955?hl=en
https://advertising.amazon.com/resources/learning-console

